
F O R  T H O S E  W H O  C A R E  A B O U T :  

Steady growth,  process,  and  results 
And care less about the fancy uselessness.

www.jackalope.io

http://wwww.jackalope.io
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Case  Study 
Natrogix
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CLIENT 
Natrogix owned by ValueLink Corporation 

CHALLENGE 
Natrogix was dominating on Amazon until over 2,000 reviews were deleted overnight. Instantly sales plummeted and they were desperate to survive.  

HOW WE DID IT 
We redesigned the Natrogix brand from scratch. This included a brand new website that attracted email subscribers and ran paid traffic. It also included 
redoing all the packaging for every project. 

We designed and launched a new product in the highly competitive Essential Oils market. Within 4 months we reached the top 5 for “essential oils”, 
with a 4.8 star rating. 

DELIVERABLES 
Design, Branding, Advertising, Websites, Apps, Copywriting, Marketing, Video Production, Animations, Packaging

Natrogix

CASE STUDIES | NATROGIX



CASE STUDIES | NATROGIX



•

Before Jackalope After Jackalope

CASE STUDIES | NATROGIX



CASE STUDIES | NATROGIX



CASE STUDIES | NATROGIX



�8

Brenden Leaver 
NATROGIX COSTUMER

“I  LOVE  THIS  PRODUCT!!! 
Oh my god, the capsules actually taste good, 
the bottle comes in a cute little box that I actually 
leave it in as a DISPLAY on my desk and I like 
that it is in glass (the bottle) there is something 
satisfying hearing the capsules hitting the glass 
when you open it up for your dose.

• • • • •

Haley Douglas 
NATROGIX COSTUMER

“Definitely  buying  this  again! 
Moreover, the package is extraordinarily beyond 
my expectation. Very lovely and beautiful using 
recyclable materials. They even put a small quick 
guide book inside. I will buy one more as gift for 
my friend's birthday next month.

• • • • •
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Jackalope Media helped Natrogix collect over 4,000 
verified Amazon reviews, and helped us double our 
revenue from $400k/m, to $800k/m.”

- Liao Chaowei a.k.a. Roxas

Natrogix Testimonial

“
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Case  Study 
AMZ  Tracker
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CHALLENGE 
AMZ Tracker is the original Amazon Seller Software. Yet ever since it was purchased by a Chinese company, the Western market ceased to view it as 
the leader. Conversion rate to trial subscriptions was at just 0.5% 

GOAL 
To improve the brand, increase conversion rates and bring Westerners back into the fold. 

HOW WE DID IT 
We dramatically increased the quality of marketing on all fronts. We redesigned the website and made it cutting edge. We started posting new articles 
to the blog. We started sending out daily emails. 

AMZ Tracker
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THE RESULT 

We grew trial conversion rates from 0.5% to 1.5%, of which 

60% converted into paid subscribers. 

3x Conversions
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Case  Study 
LYPS
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CHALLENGE 
Lyps Adult Toys was making just $10,000 a month throughout all the product line. Their parent company was planning on shutting the brand down.  

GOAL 
To turn Lyps into a company that generated at least $100,000 a month in revenue.  

HOW WE DID IT 
We rebranded every aspect of the product, from the name itself to the packaging. We launched a brand new website and blog with authority content.  

THE RESULT 

The month were launched, we generated over $250,000. Over the course of that year, Lyps would go onto make over $2,500,000 in less than a year. 

Lyps
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Thank you.


